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R3 – the trade body for Insolvency Professionals 

13% of adults in Yorkshire have prioritised paying back payday loans over 

essentials such as food 

 

 

 

According to research by R3, the insolvency trade body, the payday loan can no longer be regarded as a 

niche form of credit as more than 5 million people in the UK say they are likely to seek this type of short-

term high interest loan in the next six months, around a 50% increase from 3.5 million individuals a year 

ago.   

In Yorkshire and Humberside, 9% of the population are likely to take out a payday loan and 13% of those 

in the region have prioritised packing back these loans over ‘essentials’ such as buying food, clothes or 

paying for gas and electricity.  

Robert Adamson, chair of R3 in Yorkshire and northern head of restructuring services for Mazars, 

comments:  “It is staggering that in one year the number of people considering taking out a payday loan 

has increased by 50%, highlighting the payday loan phenomenon is here to stay.  
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“If used in the right way, to fill a genuine one-off gap in finances, a payday loan does have a place. 

However they are increasingly being taken on as a debt solution instead of a financial solution. We know 

from last year that one in three couldn’t pay off the first payday loan so had to take out another one –  

 

and now 7% of those in the region have prioritised paying back this debt over buying food in the past six 

months. This is surely not what the payday providers intended.” 

The research also shows that almost a third of people in Yorkshire and Humberside (32%) are extremely 

or very worried about their current levels of debt, higher than the national average of 27%.  The largest 

number of respondents in the region were most concerned about credit card debt (43%), followed by 

overdrafts (26%) and mortgage repayments (23%). 

Robert Adamson continues: “Debt has been normalised, attributable in part, to the clever marketing 

campaigns of the big payday lenders. These loan companies operate glossy websites and even sponsor 

football teams and are capitalising on a generational shift in attitudes towards saving and debt.  

Currently 26% of adults in the region do not have any savings.  

“The problem with payday loans is you can end up paying much more later on.  It seems younger 

generations are more likely to borrow money if they want something - more than a quarter of 18-24 

year olds likely to seek a payday loan.  Saving and waiting isn’t common place – many of these people 

tend not to have the credit rating to call at more traditional establishments, with more comfortable 

terms, and have therefore resorted to payday loans.” 

 

Robert Adamson concludes: “Current usage is a million miles away from the supposed purpose of 

payday loans, which providers claim ‘smooth over financial peaks and troughs’.  Instead, expensive loans 

taken with easy internet or smart phone access are forcing some debtors into making difficult choices.  

“If money has to be spent paying back these debts ahead of food, clothing, gas or electricity then these 

loans aren’t doing their job, and are in fact only exacerbating a difficult situation. The problems stand a 

greater chance of being resolved by seeking professional advice and considering all the options including 

a formal debt solution, above taking on further expensive credit.” 

- Ends – 

 

For further press information, please contact: 

Susan Reid on (01423) 56 99 99 or susan@appealpr.com 
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Notes to editors: 

– R3 is the trade body for Insolvency Professionals, and is made up of 97% of the UK’s Insolvency 

Practitioners. 

– R3 promotes best practice for professionals working with financially troubled individuals and 

businesses; all R3 members are regulated by one of nine recognised professional bodies.  

– R3 stands for ‘Rescue, Recovery, and Renewal’ and is also known as the Association of Business 

Recovery Professionals. Website www.r3.org.uk  

 

METHODOLOGY NOTE 

ComRes interviewed 2051 British adults online between 28th and 30th September 2012. Data were 

weighted to be demographically representative of all British adults aged 18+. ComRes is a member of 

the British Polling Council and abides by its rules. Full data tables can be found at www.comres.co.uk  

 

 


