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Date: 2nd May 2018 
 
Battle Oats 
 
New low sugar high protein Battle Bites launched to compete in traditional 
confectionery sector 
 

                                      
 
Fast growing UK nutrition brand Battle Oats is today (2nd May) launching a brand new high protein low 
sugar snack product, Battle Bites, which is aimed at the impulse market and offers a healthy alternative 
to high sugar high calorie chocolate bars.  
 
With a choice of three flavours, chocolate caramel, cookies & cream and choc coconut, the two piece 
62g bars each contain a total of 20g of protein, less than 3g of sugar and less than 3g of impact carbs as 
well as being non GMO. The company is planning to add three additional flavours to the range later this 
year.  
 
Battle Bites have been designed to complement the company’s successful ‘free from’ range of high 
protein oat bars and vegan protein cookies.   
 
Initially, Battle Bites will be available online at BattleOats.com and on Amazon, and through UK leading 
wholesalers, Muscle Finesse, Tropicana Health and Fitness, and Ireland-based Protamino Nutrition as 
well as through selected convenience stores, garage forecourts and gyms.   
 
Kevin Smith, co-founder of Hull-based Battle Oats, explains: “Battle Bites have been developed to have 
the appeal of a traditional chocolate candy bar in terms of providing a tasty snack which feels indulgent, 
but with the bonus of being low calorie, low sugar and having nutritional benefits such as being high in 
protein.   
 
“The triple layered chocolate snacks feature low sugar milk chocolate meaning that they can contain up 
to 500% less sugar than some of the leading chocolate bars, they are just 240 calories and provide 
premium quality protein so they can be enjoyed guilt-free!  While some of the well-known confectionery 

http://battleoats.com/
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brands have launched their own higher protein bars, these are still very high in sugar, so don’t really 
provide a nutritious option.” 
 
Co-founder Shaun Gibbins adds: “Battle Bites are designed to offer a convenient, on-the-go way to 
consume additional protein throughout the day without adding unwanted carbs and sugar – they even 
come in two bite-sized pieces so they’re great for sharing and encourage better portion control.   
 
“As the latest addition to our healthy, high protein snack brand, we hope Battle Bites will give 
consumers the tasty, nutritious option they want, and we’re looking for new outlets, both retail and 
vending, so that people can enjoy them, wherever they are.” 
 
For trade enquiries, contact Battle Oats kevin@battleoats.com   
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